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Work4 Brand Guidelines
The Work4 Logo was designed to respect our past while adding a touch of modern
style. It was built on the idea of making two elements coexist. Our historic blue
represents the technology we use while the trace of finger paint represents our
mission to put the human back into Human Resources.

Whenever possible, Work4’s icon and wordmark
should appear together. Work4’s wordmarks are
refined variations on its classic logo.

Please Don’t:
• Recolor the logo
• Outline the logo
• Stretch, distort or rotate the logo
• Reverse the logo
• Redraw the logo
• Use another typeface

• Use Work 4 logo on Orange or Blue Background
• Use drop shadows or other effects
• Use unapproved background colors
• Use wordmark without icon
• Use the logo in a phrase or sentence
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HEX Color:
#f5f3ee
GRB Color
245 • 243 • 237 • 255

Orange and Blue are at the core of our identity and are essential for
the recognition of our brand. Everything visual that Work4 produces
should employ both colors in some capacity. The origins of our Blue
go back to the very beginning of Work4, where was our original brand
color.

HEX Color:
#383839
GRB Color
56 • 56 • 57 • 255
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Industry:
Staffing

HEX Color:
#0D0DBA

HEX Color:
#d15b1b

GRB Color
13 • 13 • 86 • 255

GRB Color
210 • 91 • 27 •255

Industry:
Manufacturing/
Industrial

HEX Color:
#f5f3ee

HEX Color:
#f5f3ee

HEX Color:
#f5f3ee

GRB Color
245 • 243 • 237 • 255

GRB Color
245 • 243 • 237 • 255

GRB Color
245 • 243 • 237 • 255

Industry:
Transportation

Industry:
Call Center

Industry:
Non-Clinical
Healthcare

Chosen to complement our primary brand colors of Orange and Blue, these are a broader set of colors choices that are
cohesive throughout the brand. These colors should be used primarily in industry-specific illustrations, data visualization,
and can also be used in conjunction with photography.
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Using the official Work4 typeface Sophia ensures
our brand personality shows through in every
communication.

If Sophia is not available Poppins and Poppins bold may be used as a last resort.

Poppins

ABCDEFG ABCDEFG
abcdefg abcdefg
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This is how we describe Work4 in
professional contexts.

For over 10 years, we’ve worked with some of the largest
employers in the world. It is our mission to provide you
with proven sourcing, lead generation, and employer
branding solutions to increase quality lead volume while
reducing your cost per hire and time to fill.

This is our brand tagline, which communicates who
Work4 is and what we do.
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“Brand Assets” means, all versions of the Work4
logo and wordmarks, and any other word, name,
phrase, image, or other designation that identifies
the source or origin of any of Work4’s products or
services. “Terms” means these Work4 Brand Terms
of Use. “Guidelines” means these Brand Guidelines,
including these Work4 Brand Terms of Use.

By using the Brand Assets with Work4’s permission,
you agree to be bound by these Terms. To the
extent, these Terms conflict with a separate
agreement between you and Work4, that
agreement controls.
The Brand Assets are protected by trademark,
copyright, and other laws. Work4 owns trademarks
and copyrights in the United States and other
countries. All commercial use of Work4’s Brand
Assets is reserved for Work4 and its licensed
partners.
If Work4 has expressly approved your request to
use one or more Brand Assets, then Work4 grants
you a limited, nonexclusive, nontransferable,
revocable license to use the specific Brand Assets
you identified in the request solely in the manner
you described and solely for the purpose you
disclosed.

Strict compliance with the Guidelines is required at
all times, and any use of the Brand Assets in
violation of the Guidelines will automatically
terminate your license to use the Brand Assets.
Work4 may also withhold or revoke permission to
use Brand Assets at any time for any reason.
You acknowledge that Work4 is the exclusive
owner of all rights in the Brand Assets. Goodwill
generated by your use of the Brand Assets will
inure to the sole benefit of Work4. You agree not to
take any action that is in conflict with Work4’s
rights in, or ownership of, the Brand Assets.
Work4 in its sole discretion may modify or
terminate the Guidelines or the Brand Assets at
any time without notice. Work4’s waiver or failure to
enforce a breach of any provision of the Guidelines
is not a waiver of that provision.
Work4 reserves the right to revoke
personal/non-commercial use of its trademarks
and copyrights for any reason at Work4’s sole
discretion. If you have any questions about these
guidelines, please contact
support@work4.io

